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A. Topic Schedule

Dr. Michael Yap

Doing Business in Asia (II)

Six sessions of classes comprising lectures, discussions, case
analysis and students’ presentations.

This course aims to provide:

e A critical understanding of business strategies in Asia.

A critical understanding of Asian society and values in business.
A critical understanding of marketing in the Asian context.

A critical understanding of human resources practices in Asia.
A critical understanding of entrepreneurship in Asia in creativity
and innovation.

A critical understanding of family businesses in Asia.

e A critical understanding of contemporary finance in Asia.

Individual coursework with 2,000-word limit (100%). Details will be
given during the course.
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B. Course Content and Readings

Topics

Asian Entrepreneurship: from Creativity to Innovation




Hall, J. K., Martin, M. J. C. (2005) Disruptive Technologies, Stakeholders and the
Innovation Value-added Chain: a framework for evaluating radical technology
development. Journal of R and D Management.

Daneels, E. (2004) Disruptive Technology Reconsidered: A Critique and Research
Agenda. Journal of Product Innovation Management

Lumsdaine, E. and Binks, M, (2007). Entrepreneurship, from Creativity to Innovation;
Effective Thinking Skills for a Changing World. Trafford Publishing.

Human Resource Management Practices - An Asian Perspective
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Family Business in Asia
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